Business is a crucial activity in contemporary society. Many people engage in business activities with the motive of gaining profits. Brand is another fundamental concept in business that defines respective organizations. A brand can be defined as a technique that a company utilizes to attract other consumers. Brands are established to be experienced by the consumers. Generally, a brand involves a design, symbol, or simply a name that gives a good or a service a recognizable feeling. The ideology of multiplying the options in the market can be interpreted based on cynicism. Cynicism involves a distrust of people’s intentions. It means that some businesses or companies might fail to represent a true motive to its consumers. It is crucial to not that a lot of businesses in the country does not reveal their true motives behind the production and distribution of certain goods and services. In this essay, I will describe how I strongly agree with the idea that the more that options multiply, the more important brands becomes. 
 
Provision of a variety of products or many options increases the importance of a brand because it instils a memorable impression on consumers. It means that a company that provides a large number or variety of goods and services is able to attract different consumers who might be interested in selected the available options. Also, consumers are able to connect this company with several products. These brands are likely to be important because these companies will be able to provide what others cannot provide in this market. Therefore, it is crucial to note that provision of more options in the market is a way that companies can utilize to distinguish themselves from other competitors who cannot manage to avail a variety of products to the target consumers.  

Brands also becomes more important when companies avail more options because this is a sign of increasing the product line and product mix. According to The Economist (¶ 1) most of the Americans today are left with more possible options to select when purchasing items from respective stores. The increase in these options implies that many companies expands their brands by introducing either new or existing products in the market. Such opportunities to select among wider options is a way of enhancing the lives of Americans. It is also crucial to note that the expansion of product line gives consumers a fresh opportunity to engage with its brand. Consumers who engage with a company’s brand are able to become more loyal to the company because they are given chance to select what suits their interest. 

[bookmark: _GoBack]Companies increase stock to improve brand loyalty due to various reasons. One of them is that such a strategy makes customers to resonate more with the brand According to (The Economist, ¶ 5). It creates a center of attraction for customers tempting them to buy from the company again. The move convinces customers including potential customers to bank hopes on the company due to its high reliability. The main idea is to avoid letting the customers down by ensuring a consistent supply of the particular product.
Another reason is that companies increase stock to create customer loyalty that enhance the success of the company. The success is brought about by an escalation in the sales of the products which eventually swell the revenue of the company. Increasing the stock is a sure way of not only revealing the consistency of the company but also its level of authenticity. Customers are able to count on the company for delivering the same outstanding brand. Scoring such a sentiment fetches more sales for the company.
Besides, companies increase stock to increase their market share by fetching new customers. The business world is marked with stiff competition. Increasing stock can attract other customers who are loyal to the company’s competitors. This happens when such customers go for shopping in such companies only to find that the available stock is not enough based on the quantity they wished to buy. The worst scenario is when they fight their favorite brand is out of stock. Such customers end up forging nee ties with companies that show a higher degree of reliability. Companies that restock will definitely be the final destination for such disappointed customers.
References
The Economist (2021). The Tyranny of choice: You Choose. Retrieved from https://www.economist.com/christmas-specials/2010/12/16/you-choose 
    
 
